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A THIRD OF MILLENNIAL PARENTS HAVE DONE THIS BECAUSE OF SOCIAL MEDIA

THE NEW GENERATION OF PARENTS IS BRINGING THEIR SOCIAL MEDIA INFLUENCES TO
RAISING FAMILIES—AND IT’S CREATING A NEW WAVE OF PARENTING TRENDS…
Millennials are the first generation to grow up with social media—and they’re the first
generation to parent under its influence. As we explored in our recent New Parents on the
Block trend, this generation is changing what families look like, how they function, and how
kids are raised—and social media is creating new pressures, debates, and fueling new
trends. In fact, Millennial parents might be even more impacted by social media than their nonparent peers.
When we ask young consumers about their social media behavior, Millennial parents report
spending more time each day on social media than non-parents: four hours on average,
compared to non-parents’ three. They’re also more likely to say that they’re addicted to social
media than non-parent peers—but they might not see that as a bad thing. They’re more likely
than non-parents to think that social media has a more positive impact on the world than
negative. Over three quarters say that getting parenting advice online helps them to solve their
problems. Of course, it’s not all rosy: the majority say that they worry about how social media
use will impact their kids, and 77% say that social media encourages parents to one-up each
other.
But overall, as parents, they’re spending a lot of time on social and relying on it to guide their
decisions, with one in five following a hashtag or individual on social media to get parenting
tips or advice. These days, public displays of parenting seem to happen on social feeds first,
with posts of sonograms and staged pregnancy announcements feeling commonplace. From
then on, kids’ photos are posted with regularity, and Instagrammable family shots and birthday
rituals (cake smash photos, anyone?) seem to be shared by young parents at an increasing
frequency. In our last Millennial Parenting Topline survey, we asked Millennial parents if they
had participated in these or any social media-fueled parenting trends, and learned that a third
have done one thing in particular because of social media:

One of the top roles social media seems to be playing in Millennial parents’ lives is its influence
over what they buy their families: a third tell us that they have bought something for their kids
after seeing it on social media. When we looked at the top influences on their children’s
product purchases, 33% say social media ads and 30% say social media posts—the same
number that say they’re influenced by reviews/recommendations from online celebs. We’ve
explored the rising influence that Instagram has over young consumers’ purchases overall, and
brands should take note that parents are far from exempt here. Instead, thanks to the larger
amount of time they’re spending on social platforms, they might be even more influenced than
most.
Beyond finding products on social, many Millennial parents are also participating in at least
one trend driven by social media. Three in ten have staged pictures or done a photo shoot
specifically to post to social media. In fact, our social media behavior survey found that 49% of
Millennial parents agree with the statement, “I've done something just to get a photo of it to
post to social media,” versus 38% of non-parents. A quarter of Millennial parents report
posting a pregnancy announcement photo on social media, and that number increases to 40%
when we look at just moms. Moms were also more likely than dads to say that they have joined
a social media group devoted to parenting or their kids, with 27% reporting this compared to
17% of dads. But interestingly, it’s dads who are more likely to say they have started a social
media account dedicated to their kids—so don’t believe that it’s just Millennial moms who are
joining in on social trends.
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