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Daily Insight Article:  
 
MILLENNIALS & TEENS’ 20 TOP HOLIDAY WISHLIST ITEMS 
 
WE ASKED 1000 13-34-YEAR-OLDS WHAT ONE ITEM IS AT THE TOP OF THEIR HOLIDAY 
WISHLIST THIS YEAR, AND WE’VE RANKED THEIR 20 MOST-DESIRED ITEMS… 
 
What young consumers want for the holidays this year could decide the fate of many retailers 
and brands. A poll from Rubicon Project declared that Millennials could be the “driving force 
for the overall year-over-year increase in spending” during the 2017 holiday season. Their 
data revealed that 39% of Millennials had already started shopping for the holidays in 
September, and they planned to spend 33% more than last year on average. Other 
research is also predicting that young consumers are planning to spend more than ever this 
year, with PwC reporting a 26% increase in 18-34-year-old spending from last year and Adobe 
reporting a 45% increase. 
 
Some of that holiday shopping will be for themselves. According to Ypulse’s holiday shopping 
survey, 43% of young consumers who plan to holiday shop say they plan to buy gifts for 
themselves this holiday season. For the big consumer weekend coming up, 40% of 18-34-
year-olds who plan to shop on Black Friday say they plan to shop mostly for themselves, and 
38% of those who plan to shop Cyber Monday say the same. Of course, those aren’t the only 
ways that young consumers impact holiday shopping—the items on their wishlists are likely 
driving Boomers’ shopping as well. To find out more about what Millennials and teens want 
to buy for themselves and what they’ll be asking for, we surveyed 1000 13-34-year-olds with 
the question, “Please tell us, specifically, what ONE thing is at the top of your holiday 
wishlist?”* Here are the 20 items that received the most mentions overall: 
 
*These were open-end response questions to allow us to capture the full range of items 
young consumers want for the holidays. As with any qualitative question, the responses 
include those that are top of mind and those that are most wanted. The lists are ordered 
according to number of responses received, and alphabetically when ties occurred. 
  
What’s At The Top Of Their Holiday Wishlist? 
13-34-year-olds 

1. Money 
2. Travel 
3. Clothes / Accessories 
4. Gift Card 
5. Phone 
6. Laptop / Computer 
7. Gaming console 
8. Jewelry / Watch 
9. Shoes / Sneakers / Boots 
10. Cooking supplies 
11. Tickets / Experience 
12. Sports / Recreation 
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13. Tablet 
14. Books 
15. Video games 
16. Smartwatch 
17. Beauty product 
18. TV 
19. Housewares / Home décor 
20. Camera / Camera tech & Games / Toys (tied for 20th place) 

 
As we saw last year, money is at the top of their holiday wishlist ranking—and gift cards made 
the top five. In fact, when we asked what kind of item is at the top of their list, 26% of 13-34-
year-olds named money/gift cards, and teens were even more likely to say that they wanted 
cash or card at 33%. According to an HRC Retail Advisory survey, 69% of 10-17-year-olds say 
they prefer to receive a gift card over an actual gift. 
 
Travel ranked as the number two most-desired gift overall, but when we look at gender and 
age groups, we see it’s Millennials fueling its high status:  
   

 
 
While money makes the top slot for all groups, travel doesn’t crack the top five for teens, who 
are instead more likely than Millennials to want a new phone, video console, or video games. 
Meanwhile, 18-34-year-olds were more likely than teens to say they want travel, gift cards, 
and cooking supplies. 
 
We saw similar differences between male and female wishlists, with males more likely to say 
they want a gaming console and video games, and females more likely to say they want gift 
cards or tickets/experiences. 
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