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Daily Insight Article:  
 
WHAT MILLENNIALS & TEENS ARE DOING ON THEIR SMARTPHONES EVERY SINGLE DAY 
 
This week we're counting down our five most popular articles of 2016 so far, and giving all 
our readers access to one each day. Here is the 5th most clicked, originally published Feb 
29, 2016.  Enjoy! 
 
WE SURVEYED 1000 13-33-YEAR-OLDS TO FIND OUT WHAT EXACTLY THEY'RE DOING ON 
THEIR PHONES EVERYDAY, AND HOW USE VARIES BETWEEN MALES VERSUS FEMALES, AND 
TEENS VERSUS OLDER MILLENNIALS... 
 
In our most recent monthly survey, one 21-year-old female told us, “I can’t live without my 
smartphone because I am on it several hours everyday. When my screen died yesterday, I 
cried.” She's not alone. When we asked 13-33-year-olds to tell us which of the devices that 
you own is the ONE they can’t live without, 53% said their smartphones. Many just can't 
imagine getting through the day without it.  
 
Nielsen reports that 18-34-year-olds spend 11 hours and 26 minutes with smartphones. For 
the first time in history we have a generation of teens who don’t remember a life without 
smartphones. Their reliance on mobile is impacting nearly every industry, which is why 
we continue to track their smartphone use. We asked the 80% of 13-33-year-olds who say 
they own a smartphone what they’re doing on their phones daily, to find out exactly how use 
varies between males versus females, and teens versus older Millennials. Here’s a 
breakdown of some of that activity for Millennial males versus females: 
 

 

https://www.ypulse.com/my-library/document/topline-media-consumption-tracker-and-device-ownership-use
http://www.medialifemagazine.com/the-most-used-medium-with-millennials-radio/
http://www.popularmechanics.com/technology/a17931/technology-american-teenager/?utm_source=nextdraft&utm_medium=email
https://www.ypulse.com/post/view/we-know-exactly-what-millennials-teens-are-doing-on-their-phones


 
 
 
Both males and females are messaging on their phones more than any other activity, making 
messaging their top smartphone activity for the second year in a row. Apps like Whatsapp 
have clearly both spurred and benefited from the trend, and new messaging apps are 
appearing to compete for their attention almost daily. Social networking is the second 
highest smartphone activity, with females slightly more likely than males to access social 
media platforms on their phones once a day or more. Females 13-33-years-old are also more 
likely to take pictures, send pictures or videos, and check facts on their smartphones on a 
daily basis. Males on the other hand are more likely to watch videos, play games, check 
news/sports scores, compare prices, make payments, use a dating app, and (bucking long-
held gender stereotypes) get directions on their phones daily. (Maybe it's easier to ask a 
digital source for directions than an actual person...) 
 
When we look at daily smartphone use broken down by age, some significant differences 
between the way that teens and older Millennials are using their smartphones become clear:  
 

 
 
Teens and 18-33-year-olds are using their smartphones for messaging at an almost equal 
amount, but that's where the similarities end. Teens are more likely than older Millennials to 
use their phones for social networking, to watch videos, watch movies/TV programming, 
listen to music, take pictures, send pictures and videos, play games, shop, check 
news/sports scores, and check facts. In short, they're doing more entertainment 
consumptions and media distribution via mobile every day than older smartphone users. For 
13-17-year-olds, the smartphone isn't a communication device, it's an entertainment hub, 
and they take advantage of all of the media sources they now have at their fingertips. While 
older Millennials might partake in some of this mobile entertainment behavior, their more 
traditional media consumption habits are more engrained, so change comes more slowly for 
them. But it's possible that we'll see these numbers increase across the board as 
smartphones become even more normalized, and more platforms are created to feed them 
snackable content in the palm of their hands.  
 
Want to access insights on young consumers just like this every day? Simply click here to 
find out more about becoming a subscriber. 
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